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How do we get more 
Australians reading? What 
are the best ways to reach 
those who rarely read? And 
what can we practically do to 
influence reading habits?

Understanding Australian readers: Behavioural 
insights into recreational reading is a new research 
report by Australia Reads and Monash University’s 
BehaviourWorks Australia tackling these questions, 
and providing valuable insights into how to positively 
influence reading participation in Australia.

The report outlines the behaviours that constitute 
recreational reading, and the various drivers and 
barriers to these behaviours for different audience 
segments across the Australian population.

This research provides a practical and thought-
provoking base to support an industry-wide 
conversation about how to reach these different 
readers through targeted campaigns and programs, 
as well as how to prioritise this work most effectively to 
shift national reading rates in Australia.

Find out more and download  
the full report: 
australiareads.org.au/research

The reading journey outlines the stages and behaviours that make up 

the process of reading. The segments defined as Readers have been 

mapped against this reading journey, identifying specific drivers and 

barriers faced by each group at each stage.

Reading journey

Choosing booksMaking a choice on what book to read• Genre is a common consideration across 

all segments, but Avid and Aspirational Readers place the 

most emphasis on it. Avid Readers also place a lot of weight 

on the author. • Engaged Readers show a balanced approach, evaluating 

multiple factors including price, genre, and author. 

• Ambivalent Readers are more focused on practical 

aspects such as book length and affordability, while also 

considering genre and author.

Finding books Browsing books and finding potential 

reading options
• Avid and Engaged Readers have little trouble finding books 

they want to read. • In contrast, Aspirational and Ambivalent Readers face more 

difficulty in finding books and are less likely to consider this 

a worthwhile activity in its own right.

Getting books Actually acquiring the book from a 
bookstore, library, online store or other 

source

• Acquisition methods reveal distinct preferences between 

the segments. • While Avid Readers purchase books, they are more 

frequent borrowers particularly from local libraries. 

• Aspirational Readers favour purchasing from physical 

bookstores and department stores, while Ambivalent 

Readers display less consistent preferences in how they 

get books.
• Physical locations, including libraries and bookstores, 

remain common avenues for most segments, rather than 

online locations.

Continuing to readRepeatedly engaging with the act of 
reading or listening to a book• Avid Readers are committed to finishing books, even if 

disengaged, with half choosing to stop only when fully 

disinterested. • Engaged Readers share this persistence, with 33.7% 

determined to complete what they start.
• Aspirational Readers are more likely to abandon books 

if they lose interest and Ambivalent Readers have the 

lowest completion rates, showing minimal sense of 

accomplishment upon finishing.

Starting to readBeginning the book – whether that’s 
opening the cover, or hitting play on an 

audiobook

• Each segment has unique preferences and challenges 

when it comes to starting a new book, suggesting different 

motivations and approaches to beginning a book. 

• Avid Readers are most likely to report that knowing exactly 

which book they want to read makes it easier to start 

reading.
• Engaged Readers find it easier to start reading if they have 

a dedicated time. • Ambivalent and Aspirational Readers have less routine and 

structure around beginning to read and are largely driven 

by their personal interest and being in the right mood, but 

distractions easily derail their reading.
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To encourage more people to read for recreation, it’s essential to understand the behaviours and the challenges faced by different types of readers and non-readers, especially those who read infrequently. By identifying what makes reading easier, we can develop 
strategies that encourage more people to pick up a book. At 
the same time, understanding the barriers helps us to find 
ways to overcome them.  

With this approach in mind, this research has been designed 
to:

1. Identify the key decisions and behaviours that influence how and when people read.2. Map the reading journey and uncover the drivers and barriers at each stage. 3. Examine the specific drivers and barriers faced by different groups, with a particular focus on those who read less often. 

This research project applies a behavioural science approach to understanding reading as a series of behaviours, and in particular, the drivers and barriers to engaging with recreational reading. This involves breaking 
reading down into a sequence of six specific behaviours in a 
reading journey:

1. Finding books that you might  want to read

2. Choosing the next book that you  want to read

3. Getting books

4. Starting to read

5. Continuing to read

6. Reflecting and sharing

We focus on reading books in print form, reading ebooks on digital devices, and listening to audiobooks. We are specifically interested in recreational reading across a wide 
range of genres and formats – from novels and short stories 
to autobiographies and graphic novels. Our definition does 
not include reading newspapers and magazines. 

A population-based survey was developed to examine attitudes and behaviours around reading, and a broadly representative sample of 1622 respondents was obtained. 
An audience segmentation of the data was performed based 
on aspects of reading frequency.

Executive summary
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Feeling ‘comforted’ 
was the most common 
reading-related 
emotion reported by 
respondents

People who have 
established a regular 
reading time are far more 
likely to read consistently

54.9% of Readers and 
49.8% of Non-Readers 
indicate they read less 
than they intend to

People who couldn’t recall a single positive 
reading experience in the past were far more 
likely not to be current readers, and to report a 
lack of interest in reading in the future

Fast facts


